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Project Brief App Definition Statement

Corvisit is an app that helps you save time when figuring out what 
to do in the small town of Corvallis. This app generates ideas 
based on the user’s schedule. Only have one hour? No problem. 
Got nothing to do for a whole day? Great! This app is centered 
around the individual – Corvisit is a tool that will suggest the best 
food, events, and activities based on the amount of time available 
and the user’s selected interests. 

Goal: To develop a unique app for people in Corvallis to save time and figure out 
what to do around town.

Objectives:
• Create an app for those who visit Corvallis

• Make the app interactive for the user

• Offer popular events and activities along with curated ones

• Make the app a fun tool to plan activities for a specific time schedule and 
mood or interest.

Conclusion:

Corvisit was created for those who live or visit Corvallis and need to save time 
on planning activities. Corvisit is unique because it pulls information from a user 
survey to curate recommended activities for the user. Other features in the app 
include a review and rating system, a calendar, event notifications, and linking to 
social media to share your activities with people.
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Research

MARKET OBSERVATION

MARKET COMPETITION

The app planning team for Corvisit came together and realized that a common 
problem when visiting or living in Corvallis, is figuring out what to do. Many 
people come to Corvallis to visit Oregon State University – but what’s next? 
Some have lived in Corvallis for a longer period of time and find themselves 
stuck in a routine or habit of going to the same places – how can they find new 
places and things to do that fit their style and needs? These questions are what 
prompted the creation of Corvisit. The Corvisit team wanted to create an app 
that could help solve this common problem, by providing customized results 
filled with opportunities on places to go, where to eat, and where to explore with 
the thought of “time being of the essence” and how to cater to the specific user. 

Yelp

Trip Advisor

Google Reviews

Pros:
• Gives you recommendations 

based on highest rating
• Multiple filter/search options
• Reservations/delivery
• Bookmarks

Cons:
• Only businesses 
• Advertisements boost views
• Promoted based on reviews and ratings 
• Only the main categories are easy to find
• Outdated events

Pros:
• Finding out what to do and what 

is around wherever you go.
• Has nearby spots for you to 

explore as well.
• Can connect you to a forum/

review blog.

Cons:
• Way too much info on every page you 

explore.
• The app gives you what’s around you, 

but doesn’t give you events happen-
ing “now”

Pros:
• Gives you recommendations 

based on highest rating
• Not easily manipulated 
• Easy access via google apps

Cons:
• Must have google account to 

make a review
• Sponsored reviews get more 

views
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Research

USER SURVEY: 60 Participants
SURVEY OVERVIEW

• Most people want to spend 1-3 hours on an acitvity

• Users are interested in finding hidden gems

• Most users are under 30 years old

• Consumer market has experience with travel apps

Top things users want on a 
travel app:

• Food

• Events

• Hikes

• Activities

• Ratings

• Personalization

Hidden Gems vs. Popular Areas

• 75% Hidden gems

• 25% Popular areas

User age brackets:

How much time do you usually 
want to spend on an activity?
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Ideation

NAME IDEATION

The planning team began ideation by brainstorming 
names and eventually making a list of the content included 
in the app. Further ideation included sketches of what the 
app could possibly look like. The lists and sketches includ-
ed what needed to be on the app and how the entire app 
could flow, keeping in mind efficiency. Creating lists and 
sketches made it easier to understand the skeleton of the 
app and where to go from there.

Corvisit
CorvaGO
Corv-GO

Ideation

GROUP GENERATED FLOW CHART

InCorvallis
Corvallis Trip
CorvallUS



Implementation

FLOWCHART OF FINALIZED APP

Welcome Home/Explore Plan my day My Schedule Profile Settings

Survey Results

Side Menu

Side Menu

Lower Menu

Login

Sign up

Guest

Featured:
• Outdoors
• Food
• Events
• Night Life

• Time

• Distance

• Mood

• Interests

• Added Events

• Export

• Save to device

• Favorites

• Saved for later

• My Reviews

• Notifications

• Location

• Link accounts

• Log out

Plan my day

My Schedule

Profile

Settings

• Back

• Home

• Profile
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User Testing Case Studies Digital Wireframes

A CLOSER LOOK: JENNY’S CASE STUDY

Jenny is a mother who lives in Corvallis with her 10 
year old daughter. They have lived in town for about a 
year and have not had much time to explore the town 
while settling in to their new home.

Case studies were performed to understand potential users and 
experiment with possible “Plan my day” survey outcomes. 

Subject: Jenny 
Demographic: Mother in Corvallis
Time: Has 1 hour before evening plans
Distance: Within 5 miles
Needs: Kid friendly activity for 10 year old daughter
Decision: Highland Bowling (3 miles away)

Subject: Roman
Demographic: Student at OSU
Time: All Day
Distance: 20 miles
Needs: He has a free Saturday and wants to fill his day.
Decision: Broken Yolk, Bald Hill, Sky High, and Alsea Falls

Subject: Boston
Demographic: Out of state friend of a student at OSU
Time: 2-3 hours
Distance: 10 miles
Needs: Hungry / feeling social
Decision: Saturday Market 2 miles away
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LOGO SKETCHES

Logo sketches experimented with ty-
pography and symbolic features of the 
city of Corvallis. Since this is a travel 
app, the location pin was also an el-
ement that was experimented with 
during this stage. Some logos use line 
to represent speed, which translates 
to the quick and easy to use qualities 
of the Corvisit app. 

Development

PAPER PROTOTYPING

Development
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Phase 2:

Development

DIGITAL LOGO SKETCHES

DIGITAL LOGO SKETCHES

Phase 3:

Phase 1:
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Development

WIREFRAME SKETCHES
Wireframe sketches further developed ideas generated from the group ideation. 
Sketches have similar qualities in the explore/featured page and the survey results 
page. These two ideas focused on the use of space and bounding shapes. 

Group wire frame sketch development Individual wire frame sketch development
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Development

DIGITAL WIREFRAME SKETCHES | IDEA #1
DIGITAL WIREFRAME SKETCHES | IDEA #2 

Experimenting with a color background and 
emphasis on the idea of speed.

Experimenting with photographic elements and a 
light colored app layout.
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Development

DIGITAL WIREFRAME SKETCHES | IDEA #3

Pre-final app wireframe 
ideations. Following a more 
playful and welcoming theme 
using rounded elements and 
some illustration. 
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Finalization

LOGO 

Final logo features an illustra-
tive style. Elements in the logo 
represent some staple features 
of Corvallis (natural landscape 
and colors). A mix of warm and 
cool colors invite the user into 
the app. 

The use of illustration and rounded 
elements are common elements 
carried throughout th app. Illus-
trated elements are trees and the 
Mary’s Peak outline.

WORDMARK & STYLIZATION

Colors:

Fonts:

Wordmark:

Illustration:

Clone Rounded Latin Extra Light

Speak Pro Heavy

Avenir Book

CORVISIT
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Final Prototyping

ADOBE XD SCREEN PROTOTYPES 

Welcome Schedule Explore Activity Example Plan my day survey Profile
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